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Soft Drinks & Water 

July 14, 2011 

Mineral Water 

 

The amount of imported drinking water 

recorded its highest number in both 

April and May. The number in May was 

4 times the number in the same month 

last year. This is due to the water 

shortage from the Great East Japan 

Earthquake on March 11. Imports from 

Korea, Taiwan, and the US are 

expanding. Imports from Korea 

especially increased, and it is 15.7 times more than a year ago. Currently, there are over 

50 different imported mineral water out in the market. Importing countries are France, 

Italy, Canada, and Norway. Major producers that aim for a greater demand are looking 

for a better charm other than safety and natural. Their sales pitches are the quality of 

the original water, healthiness, and being environmentally friendly. They are creating 

lighter containers made of plants as a plan to save the environment. Making 

sustainability and product quality/usability compatible, they are aiming to raise the 

product price. To make a differentiation, there are plans to add 20~50ml more than the 

normal 500ml. 
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Soft Drinks 

 

Here, we will introduce the amount of carbonated drinks, fruit juices, vegetable juices, 

sports/functional drinks produced within the nation, along with producer's prices and let 

you know where Japan is heading. This year, carbonated drinks and black tea are 

attracting attention. Within carbonated drinks, "Zero products" are getting the most 

attention. 

 Looking at the marketing side, not only are characteristics and flavors of the products 

being proposed, but the drinking scenes are also being proposed. For instance, products 

with "morning" as its theme, coffee and tea are put into that category along with fruit and 

vegetable juices. This is to give a more vivid image to the consumers. Also, more 

companies are making an appeal with the different types of containers.  

 

Zero calorie drinks had problems with its taste, and it had not made much progress. 

Recently, these problems have been improved by the manufacturers and they have 

succeeded in making zero calorie drinks the same as the normal ones. As a result, the 

product had demand from healthy consumers who wish to drink something sweet but was 

concerned about the calories. Coke succeeded in this, and these "zero calorie drinks" are 

expanding to coffee and sports drinks. Coke is one of the least growth categories in the 

beverage market, but there are hopes that they will become the leading force in the 

market. 
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Healthy vegetable drinks made of 100% 

vegetables made a big growth. As a 

positive factor, there are many people 

who start their work hours early this 

year because of the earthquake, and the 

younger generations are trying to fulfill 

their morning activities. Vegetable juice 

(fruits mix), supported by the younger 

generations is a favorable wind. The 

product that allows easy consumption of nutrients has high hopes as a representative. 

Within fruit juices, low fruit juice drinks were drunk during snack, and 100% fruit juice 

drinks were drunk during breakfast. But recently, consumers look at factors other than 

how much fruit juice is contained in the product, such as its flavor and what they feel like 
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drinking at that time. Manufacturers are now required to develop products that are not 

captured in the already existing concepts. 

 

http://www.jma.or.jp/foodex/en/
http://www.jma.or.jp/foodex/en/

