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Japan’s largest exhibition devoted to building maintenance

BUILDING
MAINTENANCE %2
CLEAN EXPO EZS

Dates: November 15 wed)~17Fri),2023 (10:00 - 17:00)

venue: Tokyo Big Sight east Hau

Organizers: Japan Building Maintenance Association(JBMA)/Japan Management Association (JMA)

Joint Exhibitions

Japanttome&Building Show 2023 JAPANTEX2023 The 8th Asia Furnishing Fair 2023




Exhibition Outline

BUILDING MAINTENANCE ¢CLEAN EXPOE

November 15 (Wed) to November 17 (Fri), 2023 (10:00 — 17:00)

&
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Elderly, Persons with Disabilities and Job Seekers/Japan Vocational Ability Development Association/Japan
Industrial Safety & Health Association/The Tokyo Chamber of Commerce and Industry

Exhibitor Questionnaire / Visitor Questionnaire Results

Lecture Program

PR Activities TP Japan Health Enterprise Foundation / The Society of Heating, Air-Conditioning and Sanitary Engineers of Japan

The Energy Conservation Center, Japan / Japan Pipe Cleaning Association/JWA INC.

National House Cleaning Association

Research Institute of Environmental Management, Administration and Maintenance of JAPAN

Japan Architectural Health, Management and Education Center

Japan Federation of Mechanical & Electrical Consulting Firms Association

The Building-Energy Manager’s Association of Japan / Japan Building Management Institute

Japan Floor Polish Manufacturers' Association / Japan Security Systems Association

Japan Building Maintenance Robot Consortium / Building and Equipment Long-life Cycle Association
Kansai Kankyo Kaihatsu Center (KKC) /Building Maintenance & Management Center

Japan Federation of Glass Exterior Cleaning Association / All Japan Security Service Association
Zenkyosai / Japan Water Facilities Environmental Hygiene Association

Japan Air Distribution-system Control Association

Japan Architecture Facilities Inspection Association

Japan Dust Control Association

Japan Building Owners & Managers Association

Japan Facility Management Association

Japan Pest Control Association

Japan Sanitary Equipment Industry Association

Condominium Management Companies Association
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Exhibitor List

Registered Visitor Analysis

ABC-SUS

AISEN

AMANO

amenity

AmenityPlus

Amtec

Anhui East Path Environmental Protection
Technology

ARTISAN

ASIOT

Aska Corporation

ATDEL

AXIOBOTS

Beijing Idriverplus Technology

Bioface

Bona / Okabe

Building Maintenance Book Mart

chemical sangyo

CHIKUMA

Clean System Science Institute

comtec

CONFORT

CxS

cyzen

Daiei industry

daiichi

DAIICHI SANGYO

DAIKAsyoji

DAIKEN

DAIKIN INDUSTRIES

Daikyoclean

Daito

DynaX

Eagle Chemical

Eco Mark Office, Japan Environment Association

Foshan Pa Tin Da Houseware

G-Smart

HitachiSystems

IGUAZU

[ICRC Japan

iKitbot (Shenzhen)

Infomart

Insesame

INTEX SOLUTION

[RIS OHYAMA

Ishidadataservice

i-team Japan

Iwamoto

JAPAN BUILDING MAINTENANCE ASSOCIATION

JAPAN ENIX

Japan pipe cleaning association

JYUKO

KAISUIMAREN

KANKYO

KARCHER JAPAN

keli clean

KOWA

Kukan

LAYSYS/Insect repellent adhesive tape

Lets Create

LOVEOX

M.1.O JAPAN

makita

MARUJUFUKUSO

MAS

MEK

Merci

Miccheal Chemical

Mizo

MIZUMO
MMinternational
MYSTAR 60

Nalbie Blade

Nature LOG
NCC/SHINSHU UNIVERSITY
nihongauge

NIPPON SIGNAL
okamura/eguchi
Orbtech

OREC Holdings

ORWAK JAPAN
Paintnote

PCG TECHNICA/PCG TEXAS
PROCYONJAPAN

Pudu Robotics Japan
Pulito Paper

pvjapan

RaaS&Al

REVOTECH

RISDAN CHEMICAL
RobotBank

RYOWA

S.M.S.Japan

Sanai Cooperative
Sanko

Sanrimix

sanwa

sanwa

SANYO

SEIWA

SEIWA SHOUKAI

SEL

SEVEN UNIFORM
Shigemitsu Shoji
sumitomo cement computer systems
SUNCREATE

Sunnick

SUZUKIYUSHI INDUSTRIAL
Sveabot

T-assist

Telwel West Nippon
TERAMOTO

THIRD

3M Japan

Time World

TOBISHOJI

TOKYO MIMORE

TOKYO UNIFORM
TOSHO

Toukei Computer
TOWA Products

TOYO INK

TRYTECNOS

ULTRA FLOOR CARE JAPAN
UPSON

VANGUARD ENTERPRISE
VERTEX JAPAN

VIP GLOBAL
Vonschraderjapan
WUXI PERMANENT
yamazakisangyo

YUDA

Yushiro Chemical Industry
Y-zen

ZAOH COMPANY
Zenkyosai

Numbers of registered visitors

BUILDING Japan Home & Building Show 2023/
Weather MAINTENANCE Floral Innovation 2023,/ Total visitors with
& CLEAN EXPO JAPANTEX 2023/ joint exhibitions
2023 Asia Furnishing Fair 2023
Nov.15 (Wed) | Fine aoel 9,537 12,858
Nov.16 (Thu,)| Fine wer 9,139 13,810
Nov.17 (Fri.) Rain ‘("3:(:5)022? 8,474 12,497
Aggregate totals 1(3’7%;)5 27,150 39,165

Figures in parentheses are for the previous year.
*1 The number of people who pre-registered to visit the exhibition and entered the venue. One registration counted only once throughout the event.

Hokkaido
™ } 1.1%
~

Chubu/Hokuriku 5.3% "\
oj—Tohoku 2.4%
(
Kyushu/Okinawa 2.7% 1 2
— Kanto/Koushinetsu 24.9%
s

»
_‘ $

Students/NPO/other 5.0%

Public corporations/local governments 0.6%
Manufacturer 4.0% ——— >
Design/planning/construction 1.4%

|

’/Chugoku/Shikoku
2.1%

Tokyo 56.0%
Kinki 4.3%

Building

Position level

No Answer 0.1%
Others 6.6%—\

Executives/
officers
21.1%

Employees/staff
27.1% Managers/
assistant managers
4%

Section Chiefs/

Managers \saction chiefs

Others 12.1% , No Answer 0.1%

General affairs/personnel 3.1%
IT0.9%

Technical/research 2.0%

Management
18.0%

Telecoms/IT/systems development 2.1% maintenance
(general management/

Environment and energy businesses 0.5% o ——
Trading houses/wholesalers/sales agents 7.1% A security)
Retail/service ©6.6% 37.6%

Building/condominium owners 1.9%
Management companies 3.6%

Building maintenance
(cleaning/health management)
Developers/general construction firms 2.2% 27.5%

Planning/marketing/
product development
5.3%

Procurement and purchase 1.4%

Quality management
8.6%

Facility management
12.3%

Worksite staff
13.3%



Registered Visitor Analysis

Involvement of visitors in purchasing and procurement

No Answer 0.1%

Have authority to purchase
29.5%

Not involved
28.0%

Approx. 710% of

visitors are involved

in the purchasing
decision.

Involved but no authority to purchase d
42.4%

Visitor Interests (multiple responses possible)

Al/loT/robots for building maintenance

Products and services to solve labor shortages

Products and services for value added cleaning
Safety/quality management

Equipment and facilities management

Human resources fostering and management

Infectious diseases countermeasures

Systems and software for better inspections/management work
Security and disaster control

Workplace accidents

Eco-tuning and energy reduction

Sector PR and image improvement

Exhibitor Questionnaire Results

Date guestionnaire conducted: Nov. 17 (Fri.), 2023 Valid responses:134

Ql Purpose of this year's exhibition
(multiple responses possible)

QZ The visitors to your company's booth

(multiple responses possible)

Opportunity to attract new customers!

Acquisition of new customers _ 86.6% Mainly

Corporate PR for the industry I_ 42.5%
. . - |
As an opportunity to sirmgt;ﬁh:ﬂsﬁ?l%rgﬂgtlgig:)rg I_ 34.3%

New product launches [ 23.9%

Sector market research/hearings I- 18.7%

Part of annual sales plan sales promotion I- 17.2%
Industry Relationships I. 7.5%
Distributor Recruitment :l 5.2%

new customers

Mainly
existing customers

Mainly

visitors in the same industry 14.2%

Many
visitors from abroad

Mainly
visitors from industries and

11.2%

9.0%

occupations not intended for |

Reasons for your decision to exhibit at this exhibition (multiple responses possible)

For one of the industry's largest exhibitions 60.4%

Due to the large number of visitors from the industry | 59.0%

It was an ideal place for the type of visitors leading _ 40.3%

to the opening of domestic sales channels 270
Due to the high visibility of the exhibition [INEGERNEGTN 55.8%
Due to the large number of exhibitors [T 26.1%
We exhibit every year RN o5 .4%
We exhibited last time and it was effective [T 23.1%
It coincided with the timing of the new product launch [NEREGEGEGEGEGEGEEEN 1 ©.4%
Competitors in the same industry are exhibiting [N 8.2%

The timing of the event was good [l 6.0%

We had high expectations based
on the previous results and the explanations of the office staff - 4.5%

Referrals from other companies [l] 1.5%

How happy were you with Number of visitors

the exhibition results? to booth over the three days

Dissatisfied
1.5% \
Mostly dissatisfied

No Answer 5 to 49 people
1.5% 8.4%

50-99 people

9.7% 8.0%

Satisfied
29.1%

Approx. 909% of

respondents said 100-249 people o5 o more people

the exhibition was 24.7% 58a%

highly fruitful.
Somewhat satisfied
58.2%



Exhibitor Questionnaire Results

Visitor Questionnaire Results

Date guestionnaire conducted: Nov. 15 (Wed.)-Dec. 6 (Wed.), 2023
Valid responses:776

Date guestionnaire conducted: Nov. 17 (Fri.), 2023 Valid responses: 134

Were you satisfied with Regarding the next exhibit

the quality of visitors?

Will not exhibit 2.5%

Dissatisfied 0.8%
Slightly dissatisfied N
Plan to exhibit
52.9%

Satisfied
32.0%

Approx. 987 of
exhibitors plan to
exhibit or are
considering exhibiting
next time.

Approx. 90% of
respondents said they
were able to meet their
intended visitors.

Considering exhibiting

Mostly satisfied
44.6%

57.6%

exhibition to
introduce
the product

15.8%
(21.3%)

Could not

introduce

Q2

Difficult to say
either way
17.1%(21.7%)

(A%

Did not come to the

find a product
we wanted to

6.6% (18.6%)

Figures in parentheses are last year s results.

What was your objective in exhibition? (multiple responses possible)

76.3%(66.8%)

To search for new products
|
48.7%(45.3%)

To learn about industry trends

|
To attend lectures/seminars _ 26.3%(14.2%)

I
As part of education, training, and inspection visits _ 21.1%016.1%)
!

Exchanges among peers and members _ 18.4%(6.9%)
|
To find new business partners _ 15.8%(10.2%)
|
Business meetings -1 0.5%(8.0%)

Were you able to accomplish
the objective(s) in Q1?

Number of booths visited
51 or more companies
2.6%(2.2%) \

1-5 companies
11.8%(21.2%)

Achieved 21-50 companigs — 6-10 companies
78.9% 13.2% 43.4%
(70.1%) (15.6%) (33.1%)

11-20 companies
28.9%
(27.9%)

Did not achieve 3.9% (8.2%)

Consideration for introduction of
the exhibited products you viewed

Others ———
3.9%

How was the exhibition?

Somewhat dissatisfied —

Decided to introduce the product
6.6% (0.4%)

6.6% (12.0%)

Satisfied

Somewhat satisfied
56.6% (45.7%)

36.8% (49.3%)
Considering product
introduction
67.1% (48.1%)

m Regarding the next visit

Will not visit —
2.6% (2.2%)

Plan to visit
17.1% (45.4%)

Would definitely
like to visit
80.3% (52.4%)




PR Activities

Please tell us the reason for your visit (multiple responses possible)

instruction from senior colleague [ NN >5.0%
Referral from an exhibitor _ 22.4%
on N 1 c.7%
Already knew S 15.8%
Referral from acquaintance _ 3.9%
sns [ 3.9%
Email magazine - 2.6%

Questionnaire for visitors Dissemination of news releases

Drinks were distributed to visitors who responded to the We sent news releases to related industry newspapers and magazines,
visitor questionnaire, to encourage them to visit the and to media outlets.
exhibition and collect the questionnaires.

Advertisements and articles

@ Monthly Building Cleaning magazine
@ Japan Building News (a building -related newspaper)
@ SNS (Facehook, Instagram)

Website - 1.3%
Advertisement [l 1.3%
Web search - 1.3%

otner [ 2.6%

The following activities were conducted to attract more visitors.

Japan Building Maintenance Association (JBMA) activities =R

Aiter the general meeting of the JBMA’ s nationwide prefectural chairpersons’ New Year
celebration party in January 2023, notification of the exhibition was started; the
Association’ s journal Building Maintenance carried special features and leaflets were
inserted to announce the exhibition mainly to members.

Distribution of invitation letters

HEDistribution from exhibitors: Approx. 39,900 copies

- 200 sets of invitations and leaflets per booth were distributed.
Those who wanted more were provided with them free of charge.

M Distribution from the Secretariat: Approx. 100,000 copies

- Past visitors, co-sponsors, supporters, industry associations,
subscribers to trade magazines

« Persons associated with the JBMA

- Exhibitors and visitors at JMA-organized exhibitions and on the list in
possession of the JMA secretariat, etc.

+ Included in professional magazines and media

Poster creation and distribution

Posters were distributed to related organizations
and exhibitors.

Creation of website (Japanese/English) W

M The visitor information page was renewed to promote the number of HP views. : A
For reference: Number of page views from August to November 2023was 12,81 1 :

(From visitor questionnaire)

EliEa-vIIF
V- EXPOEER
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Exhibitor and exhibitor product search site/announcement of events and lectures

B To promote efficient advance information gathering for visitors, a web guide was developed to search
exhibitors and products to be exhibited.

BPromoted pre-registration of visitors by sending out information on lectures, seminars and events.

Information dissemination via e-mail

A total of 692,358 e-mails for 18 times (September - October)

W=l I s From the end of August onward, the information e-mail was distributed weekly to
promote online pre-registration.

Implementation of COVID-19
countermeasures

Mutual admission with
related exhibitions

During the exhibition, a mutual admission system was
implemented with the joint exhibitions* held in the East
Hall of Tokyo Big Sight to attract related visitors to the
exhibition.

*kJapan Home & Building Show 2023

JAPANTEX 2023
Asia Furnishing Show 2023

@Distribution of coffee tickets

Attracting visitors through

on-site events

During the exhibition, the

following events and

projects were held at the

venue to add value to the

exhibition.

@Building maintenance
problems clear-up
arcade!

Implementation of
a stamp collection raffle draw

=
b= T -

Press room set up during the exhibition

Registered by 23 media personnel.

List of press that have registered
(The name of the company, media, and program at the time of registration for
the visit are listed as they are.)

Marumo Publishing

Red Club, Ltd.
Kindai Kagu Publishing

Keibi Hosho Shimbun
Koreisha Jutaku Shimbun

The Kensetsutsushin
Shimbun Corporation
Nikkan Jidosha Shimbun
Nikkei Business
Publications, Inc.

Japan Building News

Nihon Butsuryu Shinbun
Co., Ltd.

Japan Broadcasting
Corporation

Marumo, Bimonthly LANDSCAPE DESIGN,
Quarterly MyGARDEN

Lettuce Club/Hana Jjikan, RED CLUB L.t.d

Monthly Office & Contract Furniture, Office Furniture
Shimbun, O.E. (the Office Environment)

Keibi Shimpo

Weekly Koreisha Jutaku Shimbun —

Create the future of elderly care business

Kensetsutsushin News, Kensetsutsushin Digital
(kensetsunews.com), Construction Trends Digital
Nikkan Jidosha Shimbun

Nikkei XTECH, Nikkei Robotics,

Nikkei BP

Japan Building News, Cost Price and Estimate of
Building Mainteance

Heat/Media, The Nihon Butsuryu Shinbun,

Mono Que

NHK



Japan

building maintenance

BUIEDING
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Dates & Venue of the next Expo!!

e

i

organizers | Japan Building Maintenance Association (JBMA)/
Japan Management Association (JMA)
co-organizers | Building Maintenance Training Center/
Tokyo Building Maintenance Association

Building Maintenance Exhibition Q

Joint exhibitions

Japan H’omeShow@Euilding show2024

JAPANTEX2024

The 9th Asia Furnishing Fair 2024



